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ABSTRACT 

Perpetualite TV is the innovative digital venture of the University of Perpetual Help System DALTA (UPHSD), a 

pioneering approach to educational broadcasting through a dedicated YouTube channel that blends technology and 

education to extend the university's reach and impact beyond traditional classroom boundaries. This paper documents 

the rationale, resources, implementation mechanism, content, and outcomes of the initiative, and compares it with 

traditional approaches to educational outreach. A descriptive case study of the program was conducted using a 

structured framework covering its environment, resources, mechanism, content, progress, impacts, stakeholder 

responses, measurable outputs, and cost-benefit considerations. The channel serves Perpetualites and the wider 

community with academic lectures, tutorials, student life, campus events, and expert talks, making it a comprehensive 

platform for both learning and university branding. Its key strength lies in its interactive nature, through Q&A sessions, 

live webinars, and community discussions that foster a vibrant digital community of learning. Technical operations 

emphasize high-quality production and streamlined content delivery, sustained by regular updates and technical 

training. Streaming reliability and the production of engaging content were the main implementation challenges and 

were addressed through improved equipment and software, team training, and interactive formats. The program 

incurred no additional technical cost because it runs on existing university infrastructure and Mass Communication 

equipment, and it was accompanied by a reported 7% increase in enrollment, stronger alumni engagement, and 

partnerships with local government, including memoranda of understanding with the Department of Education Las 

Piñas for Brigada Eskwela and teacher INSET training. Strategically aligned with UPHSD's broader educational goals, 

Perpetualite TV serves as a tool for both academic dissemination and institutional promotion, reaching current and 

prospective students, alumni, and the general public. By leveraging digital platforms, it enriches the learning 

experience and elevates the university's profile on a global stage, marking UPHSD as a forward-thinking institution 

in higher education. 
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INTRODUCTION 

Background 

At the University of Perpetual Help System DALTA (UPHSD), innovation is not just an academic concept. It is a 

principle that permeates all aspects of the institution. Recognizing the changing landscape of higher education, 

UPHSD has committed to promoting its innovative programs not through traditional means alone, but by harnessing 

creativity and thinking outside the conventional framework. 

Understanding the digital native generation, UPHSD has launched strategic campaigns across various online 

platforms. These strategic digital campaigns demonstrate a well-thought-out approach to reaching and engaging with 

the digital native generation. 

The creation of Perpetualite TV on the YouTube platform is an innovative strategy that aligns with the changing 

dynamics of information dissemination and audience engagement in the digital age. The initiative can be understood 

through the following key components: 

• Digital platform utilization. In an era where digital media is paramount, leveraging YouTube, a platform with a 

vast global audience, allows UPHSD to expand its reach far beyond traditional boundaries. YouTube's 

accessibility and popularity make it an ideal channel for engaging with current and prospective students, alumni, 

and the broader community. In addition, the content of the channel is cross-posted on the university's social media 

accounts. 

• Content diversification. Perpetualite TV hosts a variety of content types, such as educational lectures, campus 

events, student life features, and alumni success stories. This diversity showcases the university's multifaceted 

environment and caters to different interests, enhancing engagement and appeal to a broader audience. 

• Enhancing educational accessibility. By providing lectures and educational materials on YouTube, UPHSD 

makes learning more accessible to students who may not be able to attend in person. The channel also serves as 

a valuable resource for revision and self-paced learning. 

• Marketing and branding. Perpetualite TV is an effective tool for marketing the university and strengthening its 

brand identity. Through well-crafted videos that highlight the university's strengths, achievements, and unique 

culture, UPHSD can enhance its visibility and attractiveness to potential students and stakeholders. 

• Community engagement and outreach. The channel can be used for community outreach programs, showcasing 

the university's commitment to social responsibility. By broadcasting initiatives like Brigada Eskwela, 

Perpetualite TV demonstrates UPHSD's involvement and impact in the community. 

• Alumni engagement. Featuring alumni stories and achievements can inspire current students and strengthen the 

alumni network, and serve as a testament to the quality of education and opportunities provided by UPHSD. 

• Analytics and feedback. YouTube provides analytics that help the university understand viewer preferences, 

engagement levels, and the overall impact of its content. These data can guide future content creation and strategy 

adjustments. 

• Innovation in education delivery. Using YouTube as an educational platform represents a modern approach to 

teaching and learning. It aligns with the digital savvy of current generations and positions UPHSD as a forward-

thinking institution. 
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Overall, the creation of Perpetualite TV on YouTube is a strategic move by UPHSD to embrace digital innovation, 

enhance its educational offerings, broaden its reach, and solidify its position as a progressive and adaptive institution 

in the realm of higher education. 

Purpose, Goals, and Objectives 

The purpose of Perpetualite TV, as a digital initiative of UPHSD, is to enhance the university's educational outreach, 

community engagement, and brand presence. Its specific objectives are as follows: 

1. Educational outreach and resource sharing. Extend the reach of UPHSD's educational resources beyond its 

physical campuses by providing accessible lectures, seminars, and educational content to a broader audience, 

including prospective students, alumni, and the general public interested in continuous learning. 

2. Enhancing university branding and visibility. Strengthen the university's brand and visibility on a global 

platform by showcasing its academic strengths, campus life, and community initiatives, thereby attracting 

prospective students and partnerships while building a stronger alumni network. 

3. Community engagement and service. Engage the local and global community by highlighting community 

service projects, social responsibility initiatives, and the university's role in societal development. The channel 

can serve as a platform for advocating important issues and demonstrating the university's commitment to a 

positive impact. 

4. Alumni engagement. Foster a stronger connection between the university and its alumni through success stories, 

interviews, and contributions to their fields, which also inspire current and prospective students. 

5. Showcasing student and faculty talents. Highlight the talents and achievements of students and faculty, 

including research projects, artistic endeavors, and academic achievements. 

6. Promoting cultural and academic events. Promote and broadcast university events, such as cultural festivals, 

academic conferences, sports events, and other significant gatherings, making them accessible to a wider 

audience. 

7. Innovative content delivery. Use digital media for virtual tours, interactive webinars, and collaborative projects, 

in line with modern educational trends and the preferences of a digital-savvy audience. 

8. Career development and guidance. Provide content on industry insights, job market trends, and professional 

advice for students and alumni seeking to advance their careers. 

9. Feedback loop for improvement. Gather feedback through comments and interactions for the continual 

improvement of both the channel's content and the university's offerings. 

10. Fostering a sense of community. Create a shared space for learning, interaction, and university pride among 

students, faculty, alumni, and the broader audience. 

Perpetualite TV is envisioned as a dynamic and multifunctional platform that extends the educational reach of UPHSD 

while strengthening its community engagement, global presence, and commitment to innovation and societal 

contribution. What sets it apart from traditional channels is the live participation of the university's academic roster 

and live interaction with its students across the globe. 
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Operating Environment 

Nature and society. In the ever-evolving landscape of digital media, UPHSD has embarked on an ambitious and 

innovative journey with the creation of Perpetualite TV. Rooted in the principles of educational outreach and 

community engagement, the initiative represents a significant leap forward in how higher education institutions 

interact with their stakeholders and the broader society. 

Perpetualite TV is not merely a channel but a digital ecosystem that encapsulates UPHSD's commitment to education, 

innovation, and community service. It serves as a conduit for sharing knowledge, disseminating information, and 

showcasing dynamic campus life, a platform where academic discourse meets creative storytelling and where the 

boundaries of traditional classroom learning are expanded to reach a global audience. Its content is as diverse as the 

university's offerings, from detailed academic lectures and student-led projects to faculty insights and alumni success 

stories, providing a holistic view of UPHSD's academic environment, cultural activities, and societal contributions, 

and reflecting the guiding principle that character building is nation building. 

The channel also acts as a bridge between the university and the larger society, fostering a reciprocal relationship in 

which knowledge and cultural exchange flourish. It enables UPHSD to engage students, prospective learners, alumni, 

and the general public in a shared space for dialogue, learning, and growth. Through community service projects and 

partnerships with local educational institutions, Perpetualite TV highlights UPHSD's deep-rooted commitment to 

social responsibility; these projects are presented as collaborative efforts that invite participation, feedback, and 

community involvement. In the digital age, the channel exemplifies how digital platforms can make education more 

accessible, engaging, and relevant to the needs of a generation increasingly reliant on digital media for information 

and learning. 

Industry and market. Perpetualite TV primarily caters to students, educators, and academic professionals, but its 

reach extends to lifelong learners and curious minds globally. There is a growing demand for accessible and engaging 

educational content: the rise of e-learning, especially post-pandemic, has increased the appetite for online courses, 

webinars, and interactive educational materials. The channel navigates a space filled with both traditional educational 

channels and innovative digital platforms, competing with and complementing existing educational resources by 

offering unique content that highlights UPHSD's strengths and values. In essence, it operates at the confluence of the 

educational sector, the digital media industry, and community engagement initiatives, and its success and impact 

depend on how well it navigates these overlapping domains, adapts to market trends, and meets the evolving needs of 

its diverse audience. As a pioneering venture of UPHSD, it has the potential not only to redefine the university's 

educational outreach but also to make a significant mark in the digital education landscape. 
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METHODS 

Research Design 

This study used a descriptive case study design. Perpetualite TV was examined as a single, bounded institutional 

program of UPHSD. The program was documented and analyzed through a structured framework consisting of (a) its 

operating environment; (b) human and technological resources; (c) the implementation mechanism, comprising 

strategic options, their relative importance, and their sequence of execution; (d) program content; (e) comparison with 

traditional approaches; (f) implementation progress, problems, and solutions; (g) impacts on students, professors, and 

the university; (h) responses from industry, the market, and government; (i) measurable outputs and cost-benefit 

considerations; and (j) future planning. 

Study Setting 

The program is operated by the University of Perpetual Help System DALTA, Las Piñas City Campus, Philippines, 

through its dedicated YouTube channel, Perpetualite TV. Live sessions are streamed using OBS, and channel content 

is cross-posted on the university's social media accounts. Production uses the communications laboratory and the 

equipment of the College of Arts and Sciences under the Mass Communication program. 

Program Resources 

Human requirements. The success of Perpetualite TV hinges significantly on its human resources, which require a 

diverse range of talents and skills: 

1. Content creation and production team: content developers with a deep understanding of subjects relevant to 

UPHSD's curriculum and wider educational interests; video producers and editors adept in production, editing, 

and post-production; and scriptwriters and researchers who craft compelling scripts and ensure content accuracy 

and relevance. 

2. Technical and IT support: IT specialists proficient in managing and troubleshooting live streaming, video 

hosting, and platform maintenance; and web developers skilled in web development and user interface design to 

enhance the channel's digital presence and user experience. 

3. Digital marketing and social media team: digital marketers who increase the visibility, reach, and impact of 

the channel; and social media managers who manage platforms, engage the audience, and analyze social media 

metrics for improved outreach. 

4. Administrative and management staff: project managers with strong leadership and organizational skills to 

oversee the project, coordinate teams, and manage timelines and budgets; and administrative support staff for 

scheduling, logistics, and communication management. 

5. Educational consultants and guest contributors: academic experts, including professors, educators, and 

industry professionals, who provide expert insights and guest lectures; and external collaborators and partners, 

including alumni, industry leaders, and influencers, who contribute diverse perspectives and enhance the channel's 

network. 

6. Legal and compliance officers: legal advisors well-versed in media law, copyright issues, and compliance, 

ensuring that content and operations adhere to legal standards. 

7. Creative and design team: graphic designers and animators who produce visually appealing graphics, 

animations, and thumbnails. 
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Technological and other requirements. The channel requires the following to deliver its content and achieve its 

objectives: 

• Technological infrastructure: professional-grade cameras, microphones, and lighting; advanced editing 

software such as Adobe Premiere Pro, Final Cut Pro, or similar for video and audio post-production; stable, high-

speed internet for efficient uploads and uninterrupted live streaming; and a dedicated, preferably soundproof, 

studio space with appropriate lighting. 

• Content management tools: content scheduling software for managing content calendars and consistent uploads; 

analytics and SEO tools, such as Google Analytics and YouTube's own analytics, for tracking viewer engagement 

and optimizing content for search engines; and a digital asset management system for storing and organizing 

videos, images, and documents. 

Implementation Mechanism 

Strategic options. Perpetualite TV has implemented strategies to enhance its content, audience engagement, and 

overall impact. These include content diversification through educational series and tutorials offering in-depth lecture 

series on subjects and courses; interactive and collaborative content composed of live Q&A sessions, workshops, 

and group discussions; virtual reality platforms for immersive learning experiences; mobile compatibility for wider 

accessibility; and interactive tools such as quizzes, polls, and virtual labs embedded in videos. Together, these 

strategies are intended to reach a wider audience and to establish Perpetualite TV as a valuable educational resource 

in the digital space. 

Relative importance. Content diversification is the core of the channel: a mix of educational materials, interviews, 

campus life features, and alumni success stories attracts a broader audience and caters to varied interests. Collaboration 

with industry experts and influencers significantly extends reach by leveraging their follower base, adding credibility, 

and introducing new perspectives. These two strategies directly affect the channel's ability to attract and retain a 

dedicated audience, promote the university's brand, and achieve its educational objectives. Technological 

advancements and community engagement, while also important, play a more supportive role. 

Sequence of execution. The launch and operation of the channel follow a seven-stage roadmap: 

1. Initial planning and research. Define objectives (educational outreach, brand awareness, community 

engagement, and student recruitment); conduct market research on the target audience, competitors, and trends in 

educational content on YouTube; and develop a comprehensive strategy covering content direction, marketing, 

technology needs, and resource allocation. 

2. Resource mobilization and infrastructure development. Acquire recording and editing equipment, software, 

and internet infrastructure; set up a dedicated studio and production facilities; and assemble the team of content 

creators, technical support, marketing specialists, and administrative personnel. 

3. Content development and production. Create a content calendar outlining topics, formats (tutorials, webinars, 

interviews), and scheduling; produce content with a focus on quality, relevance, and alignment with objectives; 

and conduct a pilot run to gauge quality and audience response. 

4. Launch and promotion. Introduce the channel through a well-coordinated official launch, possibly with a 

flagship event or special feature; implement a digital marketing strategy using social media, email newsletters, 

website promotion, and collaborations; and interact with the audience through comments, live Q&A sessions, and 

community features to build a loyal viewership. 
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5. Operational management and analytics. Maintain a consistent upload schedule; use analytics tools to monitor 

engagement, content performance, and audience demographics; and regularly gather and incorporate viewer 

feedback. 

6. Expansion and diversification. Gradually introduce varied content formats and topics; engage in partnerships 

with educators, influencers, and industry professionals; and explore monetization options such as sponsorships, 

advertisements, or premium content. 

7. Continuous improvement and adaptation. Regularly review strategy and performance; keep abreast of 

emerging trends in digital education; and ensure that growth strategies align with the long-term sustainability and 

educational goals of the channel. 

Program Content 

Perpetualite TV features diverse content tailored to various educational and community interests. Each content 

category and the key point it is intended to convey are as follows: 

1. Academic lectures and tutorials. Recorded lectures, step-by-step tutorials, and demonstrations across the 

subjects offered at UPHSD, catering to different learning styles and allowing students to learn at their own pace. 

They provide comprehensive academic resources that support student learning and complement classroom 

education. 

2. Campus news and events. Updates on cultural events, sports meets, and other significant gatherings, with 

announcements that keep the university community informed, connected, and updated. 

3. Student life and activities. Features on student clubs, organizations, and extracurricular activities, including 

student interviews, highlights of student projects, and insights into campus groups, showcasing the vibrant and 

dynamic campus environment and student achievements. 

4. Expert talks and guest lectures. Interviews and presentations by guest speakers, industry experts, and notable 

alumni, offering insights into various professional fields, career paths, professional advice, and networking 

opportunities. 

5. Educational webinars and workshops. Live online seminars and workshops, ranging from academic skills to 

personal development, that enhance students' knowledge and skills in real time and demonstrate a commitment 

to holistic education and academic excellence. 

6. Alumni success stories. Interviews and features on successful UPHSD alumni, highlighting their career paths 

and how their education contributed to their success. These serve as inspiration and motivation for current students 

and showcase the impact of UPHSD's education. 

7. Community engagement initiatives. Coverage of community service and social responsibility projects, 

including collaborations with local organizations, volunteer activities, and outreach programs, underlining the 

university's dedication to societal contributions and student involvement. 

8. Virtual campus tours. Videos and interactive content offering a virtual experience of the UPHSD campuses, 

helping prospective and current students understand the university's infrastructure and facilities. 

9. Health and wellness programs. Content on mental and physical well-being, including tips on staying healthy, 

stress management strategies, and fitness routines suitable for students, which is crucial for a balanced and healthy 

university experience. 
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10. Career and professional development. Guidance on career planning, resume building, interview skills, and job 

search strategies that prepare students for the professional world. 

11. Technology and innovation updates. Features on the latest technological advancements used or developed at 

UPHSD, showcasing the university's commitment to staying at the forefront of technological progress. 

12. Arts and culture series. Cultural activities, performances, and art exhibitions that reflect the university's 

encouragement of artistic expression, cultural appreciation, and a broader understanding of diverse perspectives 

within the university community. 

This content strategy is intended to make Perpetualite TV not only a valuable academic resource but also a channel 

that fosters community, creativity, and professional development among its audience. 

Evaluation Indicators and Data 

Program performance was monitored using nine categories of measurable output: (1) viewership statistics (total views, 

unique viewers, average watch time per viewer, and peak viewership times); (2) subscriber growth (total subscribers, 

growth rate over time, and demographics such as age and location); (3) engagement metrics (likes, shares, and 

comments per video; engagement rate, defined as engagement actions divided by views; and frequency of user 

interaction); (4) content production (number of videos, diversity of content types, and production quality and 

consistency); (5) educational impact (survey feedback from students and educators, improvement in student 

performance or comprehension where measurable, and the number of institutions using Perpetualite TV as a resource); 

(6) social media and online presence (followers and engagement, mentions in online forums, blogs, and other 

educational platforms, and search engine rankings for relevant keywords); (7) partnerships and collaborations (number 

of partnerships with institutions, organizations, or influencers, and collaborative projects or events); (8) feedback and 

satisfaction (user satisfaction ratings, survey or focus group feedback, reviews, and testimonials); and (9) 

technological metrics (website traffic and user behavior, streaming performance such as uptime and load times, and 

technological improvements and updates). 

Program costs and benefits were assessed descriptively, distinguishing monetary costs from educational, reputational, 

engagement, and strategic benefits. 
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RESULTS 

Implementation Progress 

To date, Perpetualite TV has generated more diversified videos and content featuring the brand, which has gathered 

more engagement and reach. Through its technology platforms and interactive tools, such as virtual campus tours, 

quizzes, or interactive maps, the university provides an immersive and engaging experience for potential students, 

allowing prospects to explore the campus virtually and gain a better understanding of what the university has to offer. 

These features were developed for the different colleges, segmented per feature. 

Implementation Problems and Approaches 

Implementing a project such as Perpetualite TV on YouTube can encounter technical, content-related, strategic, and 

resource-based challenges. Two problems were encountered in practice: streaming reliability, that is, ensuring 

consistent, high-quality video and audio streaming; and producing content that is engaging, informative, and tailored 

to the target audience's preferences. 

A multifaceted approach was adopted, encompassing technical solutions, content management, audience engagement, 

resource allocation, strategic planning, compliance adherence, performance evaluation, and sustainability. 

Technically, the university invested in high-quality streaming equipment and software that improved video and audio 

quality, and training was implemented to keep the team updated with YouTube platform changes and technical skills. 

To sustain audience interest, creative, interactive, and engaging content was produced, such as Q&A sessions, live 

streams, and community polls. 

Impacts on Students 

The launch of Perpetualite TV has had the following impacts on UPHSD students, reshaping their educational 

experience and engagement with the university community: 

1. Enhanced accessibility. Students can access a wide array of educational materials anytime and anywhere, which 

is particularly beneficial for those balancing studies with part-time work or family responsibilities. 

2. Increased engagement and interaction. Live Q&A sessions and webinars foster a more dynamic learning 

environment and encourage active participation. 

3. Broader learning perspectives. Guest lectures, industry insights, and global issues expose students to a wide 

range of perspectives and prepare them for a globalized world. 

4. Community building. The channel fosters a sense of community among the student body, creating a more 

cohesive and supportive university community around shared interests and experiences. 

5. Career and personal development. Content on career advice, personal development, and life skills provides a 

more well-rounded education that prepares students for life beyond university. 

6. Up-to-date information. The university can quickly disseminate important information, keeping students 

informed about campus news, events, and changes affecting their studies. 

7. Improved digital literacy. Regular interaction with the digital platform enhances students' digital literacy, a 

crucial skill in today's technology-driven world. 

8. Motivation and inspiration. Success stories and alumni testimonials help students envision and strive for their 

own success. 
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9. Enhanced academic support. Additional learning resources and tutorials supplement classroom learning. 

10. Feedback and personalization. The ability to give feedback and suggest content allows a more personalized 

educational experience in which students' needs and interests are acknowledged and addressed. 

Impacts on Professors and the University 

Perpetualite TV has had the following impacts on professors and on the university as a whole: 

1. Enhanced teaching methods. Professors were encouraged to adopt more multimedia-based and interactive 

methods, leveraging video, animations, and interactive content for more engaging and effective pedagogy. 

2. Broader reach for faculty expertise. Professors showcased their expertise and shared their knowledge and 

research with a wider community, enhancing their professional visibility and reputation. 

3. Professional development. Engagement with the platform familiarized professors with the latest digital teaching 

tools and techniques, contributing to their professional growth. 

4. Increased university visibility and prestige. By showcasing diverse, quality content, the university enhanced 

its brand and global visibility and attracted potential students, collaborators, and sponsors, raising its profile and 

prestige. 

5. Engagement with alumni and external communities. Targeted content facilitated stronger connections, and the 

university and its professors continue to engage these groups, fostering ongoing community and support. 

6. Feedback and continuous improvement. Immediate and measurable feedback from YouTube analytics helps 

professors and the university understand viewer engagement and preferences, informing content creation and 

teaching strategies. 

7. Cost-effective marketing and outreach. The channel reduces reliance on traditional, often more expensive, 

marketing channels, allowing the university to allocate resources more efficiently. 

8. Student recruitment and retention. By showcasing the university's vibrant academic and social life, the channel 

played a significant role in attracting new students and retaining current ones, contributing to overall growth. 

9. Innovation in curriculum delivery. Professors integrate Perpetualite TV content into traditional teaching, 

offering a blended learning experience that resonates with contemporary students. 

10. Cultural shift toward digital integration. The channel represents a broader cultural shift within the university 

toward digital tools and platforms, yielding a more modern, flexible, and forward-thinking institution better 

equipped for the challenges and opportunities of the 21st century. 

Government Responses 

The introduction of Perpetualite TV elicited responses from government entities that reflect the platform's potential 

impact on education, technology, and community engagement: 

• Support and recognition. Government education departments recognized and supported Perpetualite TV as an 

innovative educational tool. The university achieved partnerships with the Department of Education Las Piñas 

Chapter, including Brigada Eskwela and INSET training for teachers, for which a Memorandum of Understanding 

was signed. 
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• Partnerships for educational programs. Opportunities arose for partnerships between local government units 

and Perpetualite TV for specific educational programs or campaigns. One of these was the INSET training for 

public school teachers, which focused on teaching methods for reading and formed part of the university's 

contribution to the school. 

Government responses to Perpetualite TV thus encompass support and collaboration, reflecting the platform's role in 

advancing digital education and its alignment with broader educational goals. 

Measurable Outputs and Cost-Benefit Analysis 

The measurable outputs described in Section 2.6 provided an overview of the performance and impact of Perpetualite 

TV, and regular tracking of these metrics supported informed decisions for future strategies and improvements. 

Perpetualite TV did not entail any technical cost because the program is embedded in the university's technical 

infrastructure. The equipment used, such as cameras, belongs to the College of Arts and Sciences under the Mass 

Communication program, and the communications laboratory is used to run the program. Its benefits are summarized 

in Table 1. 

Table 1. Benefits of Perpetualite TV 

Benefit category Finding 

Educational impact Value of enhanced learning experiences: difficult to quantify but highly 

significant 

Brand visibility and reputation Increase in enrollment by 7% 

Engagement and outreach Increase in alumni engagement and local government partnerships, as well 

as international linkages 

Innovation and leadership Non-monetary, but contributes to strategic positioning and leadership 
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DISCUSSION 

Perpetualite TV Compared with Traditional Approaches 

Perpetualite TV presents several key differences from traditional educational and promotional approaches (Table 2). 

Table 2. Perpetualite TV versus traditional approaches 

Dimension Traditional approach Perpetualite TV 

Presence and reach Rely on in-person events and 

lectures 

Digital engagement through live stream (OBS) in 

real time; accessible to a global audience, not 

only those who can attend campus events 

Access Often follow rigid schedules On-demand access at the viewer's convenience, 

aligned with today's digital consumption patterns 

Interaction Can be static and one-dimensional Dynamic and interactive: live Q&A, interactive 

webinars, real-time feedback 

Content range University channels may focus 

primarily on academic content 

Academic resources plus student life, community 

news, and personal development, for a broader 

range of viewer interests 

Multimedia May rely heavily on text and oral 

communication 

Video, graphics, and animations make content 

more engaging and easier to comprehend 

Community Primarily focus on imparting 

knowledge 

Also builds a sense of community among 

students, alumni, and staff, fostering a stronger 

connection to the university 

Marketing and branding Print media, radio, or television 

commercials 

Modern marketing through digital storytelling 

and content marketing 

Geographic scope Often geographically limited Reaches an international audience, enhancing 

global presence and appeal 

Feedback Less precise feedback 

mechanisms 

Data-driven: YouTube analytics reveal viewer 

preferences so content can be tailored 

Sustainability and cost Require physical materials, 

venues, and larger logistical 

arrangements 

More sustainable and cost-effective 

 

Perpetualite TV thus represents a modern, interactive, and versatile approach to education and university outreach that 

aligns with contemporary digital trends and audience preferences. 
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Interpretation of Findings 

The findings indicate that Perpetualite TV advances its stated objectives in several areas. Educational accessibility is 

improved through on-demand lectures and live sessions; brand visibility is strengthened, with a reported 7% increase 

in enrollment; and community, alumni, and government engagement is deepened, as shown by the signed memoranda 

of understanding with the Department of Education Las Piñas for Brigada Eskwela and INSET training. Because the 

program draws on existing university infrastructure and Mass Communication equipment, it achieves these outcomes 

without additional technical cost. The distinguishing feature of the channel, the live participation of the academic 

roster and live interaction with students across the globe, directly reflects the interactive strength identified in the 

strategic options (Section 2.4). The two implementation challenges, streaming reliability and engaging content, point 

to the need for sustained investment in equipment, training, and interactive formats. 

Anticipated Stakeholder Responses 

Beyond the responses already observed from government, the following industry and market responses to Perpetualite 

TV are anticipated across stakeholder groups: 

• Students and prospective students: likely to respond positively, appreciating the modern, digital approach to 

education and information dissemination, and using the channel as a resource on university life, academic 

programs, and extracurricular activities. 

• Educational institutions and peers: may view the channel as a benchmark for digital innovation, inspiring 

similar initiatives and wider adoption of digital platforms. 

• Industry partners and employers: may see the channel as a tool for understanding the university's strengths and 

the quality of its programs, leading to collaborations, internships, and employment opportunities. 

• Academic and research community: may use the channel to share and access academic content, research 

findings, and educational resources, facilitating collaboration and knowledge exchange. 

• Parents and guardians: may view the channel as a transparent window into the university's environment and 

offerings, aiding informed educational decisions. 

• Alumni: likely to respond positively as the channel helps them stay connected with their alma mater and its 

developments. 

• Educational technology sector: may see the channel as an indication of the growing importance of digital 

platforms in education, with potential for new partnerships or technological collaborations. 

• Regulatory bodies and accreditation agencies: may recognize the channel as a sign of commitment to 

innovation and quality education, influencing assessment and accreditation processes. 

• Media and publicity: may regard the channel as a noteworthy development in the educational sector, leading to 

increased coverage and publicity. 

• Competitors: other universities may view the channel as both a challenge and an inspiration, encouraging healthy 

competition in digital education and outreach. 

In summary, the industry and market response is expected to be largely positive, viewing Perpetualite TV as an 

innovative step toward modernizing and expanding the reach of higher education, with the potential to increase 

collaboration and competition and to raise the digital capabilities of the educational sector. 
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Limitations 

This paper is a descriptive account of a single institutional program. Except for the reported 7% enrollment increase, 

outcomes are described qualitatively rather than measured, and the impacts on students and professors, as well as 

stakeholder responses, are not supported by survey or inferential data presented here. The enrollment increase is 

reported alongside, and cannot be attributed solely to, Perpetualite TV. Future evaluations should report the channel 

analytics, satisfaction surveys, and learning-outcome measures described in Section 2.6 to allow stronger conclusions. 

Future Directions 

Innovation in Perpetualite TV will continue so that it delivers on the educational needs of students and communities. 

Phases of analysis and evaluation shall be conducted as follows: 

1. Consolidation and strengthening. Performance analysis (regular review of viewer engagement, content 

efficacy, and feedback); quality improvement of production, content depth, and presentation styles; and 

community building through interaction, discussion, and viewer feedback. 

2. Expansion and diversification. Content variety through collaborative projects, expert talks, student showcases, 

and interactive sessions; audience expansion, potentially to international students or professionals interested in 

lifelong learning; and strategic alliances with educational institutions, industry experts, and other YouTube 

channels. 

3. Innovation and trend integration. Embracing emerging technologies such as VR/AR for immersive learning 

and AI for personalized content recommendations; adapting to educational trends and content preferences; and 

aligning growth with sustainable practices so that operations and content are eco-friendly and socially responsible. 

4. Monetization and self-sufficiency. Exploring channel memberships, sponsorships, or merchandise; using 

revenue streams to fund scholarships or educational programs; and pursuing a financial model that supports 

growth while remaining aligned with educational goals. 

5. Global outreach and impact. Producing content that resonates with a global audience, with multilingual subtitles 

or closed captions; hosting international educational events or student exchange information sessions; and 

engaging in educational research and development, potentially publishing findings or integrating cutting-edge 

educational theories into content. 

6. Long-term vision and legacy. Making Perpetualite TV a recognized and respected name in online education, 

synonymous with quality and innovation; involving alumni in content creation or mentoring to create a cycle of 

contribution and engagement; and remaining open to evolving the channel to meet future needs of education and 

technology. 

CONCLUSION 

Perpetualite TV represents a significant stride in educational innovation for UPHSD. By leveraging digital platforms, 

it enriches the learning experience, expands the university's visibility and influence among current and prospective 

students, alumni, and the general public, and elevates the university's profile on a global stage. Its future lies in its 

ability to adapt, innovate, and grow in alignment with educational trends, technological advancements, and global 

needs. By continuously evolving and expanding its scope, Perpetualite TV can solidify its role as a significant 

educational resource, fostering a community of learners and making a lasting impact in the world of online education. 
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